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Its time to start Back to School Shopping. .

2021 is a year that is looking at opening up most of the country. With a rollout of the vaccine and most schools reopening and

students heading back to school, Chameleon Digital Media can help you help students plan their Back to school journey.
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Chameleon Digital Media provides you the flexibility you desire to reach each one of the customers on their back to school

journey which includes, parents, teachers, students. Chameleon Digital media can reach any audience in any time frame and no

limitation to number of locations. You choose your window.

SOLUTIONS THAT WILL DRIVE ROI

Accuracy makes the difference, eliminating wasted ad impressions by targeting ads truly where your customers are.
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in ad exchanges, collecting data in the process by

displaying banner/video ads in over 100,000+

apps via ad exchange SDK. -
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